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Editorial

Our business contributes to
Europe’s wider goals, and EU’s
current green paper ‘window’
is @ unigue opportunity to
show how. First, an EU
framework for online gaming
and betting would mean not
only a single market for business and
additional tax revenue for European
exchequers but also a single market for
consumer safety and a single market for
growth-promoting digital technologies.
Online gaming and betting technologies
are a prime example of positive high-tech
spillover from one sector to the rest of the
European economy. If Europe continues to
tolerate obstacles to cutting-edge online
innovation, others will take this market.
Second, our sector is a significant
contributor to the European sports
industry through its sponsorship of sports.
As the European Sponsorship Association
(ESA) explains, the gambling sector as a
whole was among the top sponsors of
sports teams and events in Europe in
2010, and the trend is upwards. But
differing advertising and sponsorship rules
in EU member states are alas holding back
this natural symbiosis between our sector
and the sports sector in Europe. Third, our
sector is expanding its campaign to
educate players about the risks inherent in
sports and betting. As the EU Athletes
association says in this issue, a key
element of the campaign involves top
athletes going into the dressing-room to
discuss face to face with their fellow
players about how to behave properly in
relation to sports and betting. This
campaign has already had major cut-
through with players and is thus helping
to keep sport clean.

Sigrid Ligné
EGBA Secretary General
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How gaming and betting
operators help drive sponsorship

Helen Day,

Head of European Policy,
European Sponsorship
Association

1. What is the European Sponsorship
Association? What is the
contribution of gambling to
sponsorship?

The European Sponsorship Association
(ESA) is the trade organisation represent-
ing the sponsorship industry in Europe.
Amongst its members it has gambling
companies, rights owners such as sports
bodies that have gambling sponsors,
agencies and others like lawyers involved
in gambling sponsorship contracts’.

In 2008, gambling companies did around
€65 million of reported sponsorship
deals. In 2010, the gambling

sector ranked in the top 10 of
investors as sponsors of sports
teams and events in Europe by
number of deals reported.
Sponsorship spend by the
gambling industry has increased,
with the growth of sponsorship

by online gambling businesses
being particularly notable.

2. Will the European
Commission’s Green Paper
on online gambling have
an impact on your
association?

Cars/
automotive

Financial
—banking

Yes, and we are supportive of steps being
taken at EU level to ensure that legal re-
strictions imposed by member states are
compatible with EU law, and to address
cross-border issues.

Today, the promotion of gambling serv-
ices through sponsorship is governed by a
variety of quite different legal and regula-
tory regimes within Europe.

In addition, the legality of some national
restrictions is not always clear. This
uncertainty can have an adverse impact
upon the European sponsorship market.
The enforcement of prohibitions on the
promotion of gambling services has
affected sponsorship arrangements
between high-profile sports teams and
regulated gambling operators.

[continued on page 2]

Top 10 sponsoring industries
(number of deals reported, 2010)

Clothing
—sports
Telecoms
Airlines
Energy
Gambling/
lottery
Financial
—insurance
Retail

Drinks —beer

Source: The World Sponsorship Monitor 2011
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